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Sean McConnell Meet J[OdC[y’S hOSt

Senior Agency Development Lead, Canado

Toronto, ON



What you do on
other soclal media

n | lIke donuts

8 Watch me eat a donut

Here's a cool photo of my donut

@ ere’s a donut recipe

e I'm listening to “Donuts”

Anyone want a donute¢




On LinkedIn:
A professional mindset

DOOOO

| hope to operate a donut
franchise one day.

I'm looking for a job at ©
donut company.

| have three years of experience
making donufts.

My top skills are donut production
and sales.

Here are 3 recommendations from
former donut colleagues.




3 people are hired every minute on
LinkedIn, with 57 million+ employers
on the platform

Bulld your )
orofessional
network and /-
connectto @ | — "
opportunity

\ \
/
/

More than 740 million
professionals in over 200
countries are on LinkedIn

\ N /
\ /7 /

F'S
. 2.9 million groups on LinkedIin ~ ~~ /
to grow your community




Bulld your
L iInkedIn profile

1. Set up your account
. Profile vs. resume

Take a great photo

nOWN

Edit your profile




Linkﬁdm Join now

Welcome to your
professional h
community

Build your LinkedIn profile

Set up your
account

Visit LinkedIn.com on ©

desktop computer, or
download the mobile app.

# Download on the

S App Store

ANDROID APP ON
P> Google Play


https://linkedin.com/
https://play.google.com/store/apps/details?id=com.linkedin.android&referrer=st_appsite_flagship
https://itunes.apple.com/us/app/linkedin/id288429040?mt=8

Build your LinkedIn profile

. |
in NG w & & & 4 @ E 6
Home My Network Jobs Messaging Notifications Me Work Learning

Meet Crossbeam - Supercharge your partnerships by finding customers and prospects you share Ad - There Ore big differences beTween
your LinkedlIn profile and your resume.
For example, your LinkedIn protfile:

Meet Runity
Supercharge your partnerships

-~ v Speaks to all potential employers,

' : Learn more
Tracy Westbay 7 noft just a single one
Creative Director at Explore California. Passionate about Roux Academy
web design! P —————

Carpinteria, California - 280 connections - Contact inf Recruiting Manager | Attract, Inspire & V G . .|. d .|. °| '.l. h |<'||
o Hire @ Box OoesS INTO More aetdll withn SKIIIS,
———— ——

== projects, interests, certifications,
‘ and more

Speaker | Recruiting Strategies |

| pride myself in being a resourceful Creative Director and visionary, experienced in leading and inspiring design
Talent Development

teams. | love balancing the creative mind with the need to produce results. Brand development and optimization
are my passion! L=
I'm always looking to be challenged, and to challenge others. Driving skilled designers to think outside the box, and L . Student at eugene

really bring out their artistic abilities is what motivates me. Let's connect and see what we can create together!

v All th fess | d

Over the past two years | have helped Explore California triple it's interactivity on social media. | also helped my OWS O e r p rO e S S I O n O S O n

employer, Two Trees Olive Oil, to design the label for their most popular product to date while operating under Student at Universgi - .

@ e employers to interact, learn, and
= / 4

D

v Contains recommendations and
endorsements



Add a photo

© .
o 9x more connection requests
° 21x more Profile views

36x more messages

> Best practice:

Include a background photo - consider a
company hashtag, logo or brand photo




Record your name

Pronounce your name for others

Update on mobile

10 secs, limit background noise

Hold phone 4in away

and make a great first impression.

Hold to record
Slide away to cancel

Record your name

Audio recording guidelines

(o All LinkedIn members>




Add your pronouns

Show up as your authentic self
Optional to add, you set visibility

of job seekers believe
it's important that recruiters
know their gender pronouns

72% of hiring managers
believe it's important &
shows respect

Edit intro

They/Them

Let others know how to refer to you Learn more

@ Visible to: All LinkedIn members

Headline*

Sales Lead at Antelith

Show topics | talk about in my intro




Update your
neadline

Your LinkedIn by line
detaults to your title -
you have tlexibility here!

Edit intro

First name* Last name*

Sarah ] l King

Add former name

Name pronunciation can only be added using our mobile app.

Pronouns

They/Them

Let others know how to refer to you Learn more

@ Visible to: All LinkedIn members

Headline*

Sales Lead at Antelith

Show topics | talk about in my intro




Craft a summary

Your “elevator pitch”

a Featured in your

‘About’ section.
;* Focus on career
. accomplishments and
aspirations

///////
// 40+ WOrdS

> Best practice:
first person, paragraph format.

Summary

As a sales leader with over 25 years of experience, I'm passionate about connecting customers into
solutions that help grow and scale their software businesses. My sales organization is focused on

delivering excellence, delighting customers and solving large software challenges at scale. Leadership is a
privilege, and | feel fortunate to lead an organization where employees connect into their passion and
purpose every day. | believe that culture and talent help us bring our mission to life.




Detail your
experence

Experience

Member with up-to-date
Founder
positions receive up to: snsoyDiver e enpee

NYC

Sunday Dinner is a marketing strategy consultancy focused on building stronger marketing
organizations. They help companies rethink their marketing strategy and deliver on it by
orchestrating new approaches to organizational design and external partner relationships.

Often dubbed a CMO whisperer, her works helps executive-level marketers stay closely connected
to what's next and new. In 2020, she has been working closely with clients to reimagine the
. marketing org design to strip back silos and build integrated teams. In these new organizations, the
° 5X m O re CO n n eC'I:'l O n focus is then to build continued skill set evolution, collaborative learning, and a modern approach
o to partnership with creative agency services. Lindsey is known for having her finger on the pulse of
o new ideas and models to quickly move from idea to reality with clients who crave to build new

req U eStS capabilities, fresh team structures, and of course, creative service models that access the best and
brightest next-generation thinkers.

We're proud to support our partners such as Target, Union Pacific, NBCU, Microsoft, Nickelodeon,
Stitch Fix & MassMutual who are innovating from within as they find new ways to bring great work
and partnerships to life.

And, yes we have dinners. Please come for dinner.

- 5x more Protile views

Founding Member

Chief

Jan 2019 —Jul 2020 - 1 yr 7 mos
Greater New York City Area

Chief is the vetted network dedicated to connecting and supporting women in leadership. Chief was

1OX m O re m eSSO g eS designed to bring more women into positions of power and keep them there.




Add volunteer
experence

Members who add volunteer
experience get up to:

6Xx more
orofile views

> Best practice:
include board seats.

L

' 4

¥




-eqature content

1 "

/

Bring your story to life

by pinning rich media
content you're proud of
to your ‘Featured’ section

You can edit this frequently.
For example to include your
most recent LinkedIn post

Featured

Assessing SOX compliance risk

As most accounting, finance and audit
professionals are well aware recent days have...

0 0 18 - 27 Comments

See all <

The Internal Revenue Service release d final
regulations Wednesday on how a regulated...

IRS finalizes rules for impact of 199A deduction
on REIT dividens
Sarah King on Linkedin

Q o 36 - 12 Comments

ol

If you decid
out-of-state
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Use your network on
LiInkedIn fo connect
fo opportunity

1. Message connections
. Ask for iInformational interviews

Request referrals

AW N

. Request recommendations

5. Add value and engage



Did you know?

LiInkedln members
are 4X more likely
fo get hired

when referred




Lauren’s story:
Your network can help you get the job

Use your network

Message connhections

Send messages to your
connections directly from:

¥ The LinkedIn messaging page
v Your connections page

' Their profile page

If you don’f know the person you're
messaging in real life, clearly explain
= why you are reaching out.


https://www.youtube.com/watch?time_continue=28&v=pvWYnTgSvHg
https://www.youtube.com/watch?time_continue=28&v=pvWYnTgSvHg
https://www.youtube.com/watch?v=pvWYnTgSvHg
https://www.youtube.com/watch?v=pvWYnTgSvHg

Use your network

Erin King
O Mobiles1Z2mago

Ask for iInformational
INterviews

Erin King - 1st . .
Brand Communications Director, Runity The purpose of an informational
Interview Is for you to:
DEC 18 . .
« Gain advice on your career path
Kate Kiefer « 10:10 AM .
HEHEE « Learn about an industry you are
R interested in
I'm currently exploring careers in communications, and admire v learn about o specific company

your experience and accomplishments in the industry. I'd

: .
appreciate the opportunity to hear about your career journey. yOuU d like to work for

Would you be available for a 20-minute chat over the phone or + Establish profesmonal bond

In person in the next few weeks?

| look forward to hearing from you. After an informational interview,

professionals may also consider you for

- Kate & future job openings they learn of.



Seth Soon
O Mobile « 30m ago

Seth Soon - st
Program Manager, FixDex Communications

JAN 12

Kate Kiefer « 2:02PM
Hi Seth,

Hope you are doing well! | saw that FixDex is hiring a

Communications Specialist, and I'm very interested in applying.

This role seems like a great fit for me because it needs a
self-starter who can operate within a complex environment.

Would you be willing to share any information on the position,
the team, and what they might be looking for in a candidate? I'd

be greatly appreciative.

Let me know if you have any questions about my experience as
it relates to this role.

All the best,
- Kate

Use your network

Request retferrals

Ask for a job referral by reaching out
to your connections at companies you
iINtend 1o apply fo.

Make sure to Include:

v Why you are inferested in the
specific role

v Your appreciation for your
connection’'s consideration

DID YOU KNOW? More than 60% of the
workforce has referred someone to
work at their company.



Ask Daniel to recommend you

Help us personalize your request

How do you know Daniel?

Relationship
Select relationship
Position at the time

Select your position at the time

Use your network

Request
recommendations

Recommendations on LinkedIln are like
references from people in your network.

On a connection’s profile, click More... and
then Request a Recommendation.

You can select your relationship to this person,
Indicate whether you worked with them in o
particular role, and customize your message.

Who should | ask To recommend me?¢

« Current or former managers

« Current or former colleagues, even those
that were not directly on your tfeam but
who you worked closely with

v People who have mentored or advised
you professionally, including through
nonprofit fraining programs



Use your network

Add value and engage with your network

o P s %
I “ ;
Invest fime in your Like and share things that Join groups and Give festimonials

Connections and request people in your network exchange insights with and recommendations
iInformational interviews will care about and post school or program alumni to ofthers




Search tor |jobs,
INfernships, and
schools on LinkedIn

1. Show recruiters you're #OpentoWork
. Search for career opportunities

. Create search alerts

2
3
4. Review "Jobs You May Be Interested In”
5. Follow companies

6

. Explore schools and alumni



Did you know?

SUOM+

job seekers visit
LinkedIn jolbs
every week




Get the help
you heed on
your job search.

Search and apply for jobs

Show recruiters you're
#OpentoWork

Click "Get Started"” using the option
on the tfopcard of your profile.

Add |job tifles, types and

v . . .
locations you are inferested In

v Indicate whether you are available
Immediately or casually browsing

Choose whether you want to share
you're open with all LinkedIn
members or only recruiters



Top People Jobs Posts Companies Groups Schools
[21 Sales operations @ Arlington, Virginia
Date Posted w Company w Experience Level w Location = LinkedIn Features w
Showing 878 results Sort by: Relevance w
Sales Operations
exahau Ekahau

Reston, Virginia

Monitoring and validating the sales orders received and helping fulfill these orders as they are received by sales operations.
Salary: 45,000 - 35,000 depending on experience.

-

2 weeks ago - [ Easv Apply

Director Sales Operations

Sprint

Reston, VA, U5

Ten years of progressive management or leadership experience. Thiz position will support the Wireline Business Unit,
focused on Wireline Sales operations, analytics and tools, weww.applytracking.com

& days ago
Sales Operations Analyst
Apria Healthcare

California, MD, U5
An ideal candidate is highly motivated, problem solver with good technical skills, excellent communication skills and is
expected to work independently and/or with other ... www.adzuna.com

G) Be one of the first 10 applicants

1 week ago

More filters »

3 Saved jobs

Saved job searches +« Manage

Create search alert

Search for jobs, intfernships, and schools

Search for
career opportunifies

Use LinkedIn's search filters to find
jobbs and infernships by:

« Keyword « Function
v Job title v Experience level
v Company « Date posted

« Location



Create search alerts

Create search alerts to be notitfied
when |obs you are inferested in are
posted by turning on “Job Alerts.”

Use filters In the search bar to create
alerts by:

« Keyword « Function
« Job fitle « Industry
 Company « Experience level

v Location v Date posted

’!F

Search for jobs, intfernships, and schools




Search for jobs, intfernships, and schools

Try Premium for free Business Services ~

Review |jobs you
may be interested In

3viewed jobs = 10saved jobs = 15applied jobs Signal to recruiters you’re open to talk: On

Jobs you may be interested in
Any location - Training to Executive level - Any industry - 2 - 10,000+ Employees... Update career interests

Senior User Interface Designer
For Internal Applications

Hulu

Seattle, WA, US

(898 1 company alum works here

NEW - Posted 2 hr ago

Sponsored
syapse

Senior Server Engineer to
Improve Cancer Treatments
Syapse

San Francisco, CA

User Interface Artist - User
Interface Design, Social...
CyberCoders

San Francisco, CA

Posted 3 days ago

Sponsored
CHANN-:L

Field Marketing Manager -
System Integrators and...
Channel Impact

San Francisco Bay Area

o

ANDIAMO

Team Lead, UX Designer for
Streaming Media

Andiamo

San Francisco, CA

eg@ 8 connections work here

NEW - Posted 12 hr ago

Sponsored

SAPd

Senior UX Designer
SAP
San Francisco, CA

(8 1 company alum works here

\\\\“"”///4 X

CPSI |\

N

Iy,

S

User Experience/Ul Designer
Career Planners, Services Inc.
San Francisco, CA

e”@ 8 connections work here
-GN

NEW - Posted 3 hr ago

User Interaction Designer
Active Network
US-TX-Dallas

m 3 school alumni work here

For the best job recommendations,
make sure your profile is filled out
with accurate:

v Work experience
 Skills
v Location information



Search for jobs, intfernships, and schools

Follow companies

Explore employers you are
% iInterested in working for by
s Starbucks following their company page.

Retail - Seattle, WA - 1,491,443 followers

Connect with something bigger. .
@ Sean & 1 other connection work here

Check out the “Life” section to
learn more about the company’s
- culture, values, and professional
development opportunities.

AN (onnect Wit Sometivg biger: | | | B

Ad : '& Recruiters on LinkedIn can filter specifically

for candidates who have engaged with
= their company page. Make sure to show
your interest by faking this easy step.




&8 = (= A (@)

Messaging Notifications Me

0 SRR

SJSU

San Jose State University
San Jose, CA - 218,285+ alumni - 282,868 followers

8 people from your company were hired here

+ Follow Visit website 2 See all 7,296 employees on LinkedIn >

Updates , . .
| s San Joseé State University
About
San Jose State University wns
SJSU 282,868 followers
Insights @ PREMIUM 1d

Engineer-turned-filmmaker Saila Kariat's debut feature film, The Valley, explores
Life the intense pressure that immigrants and others face in Silicon Valley. She

enrolled at SJSU to learn screenwriting, film history, directing and ed ...see more
Jobs

Alumni
Learn more

Affiliated pages

Search for jobs, intfernships, and schools

Explore schools

Find and view the latest hews from
schools you have attended or are
iInterested In attending by filtering

for “*Schools” using the search bar.



Search for jobs, intfernships, and schools

S

. & z LA R
1l & Search A8 =] [_‘E A &1 an E3
My Network Jobs Messaging v Work Learning
‘ ? y 4 N T L RS = S A ] T~
0 4, ," / AR \ = ‘fd" / X ,“. .‘, = o E 9 Fe i
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| v

Explore the career paths taken by
T EEEEEES SBChOl‘Olk(’)r p‘ra\glgrom.c?’lumm. |
o y clicking "Alumni,” you can view:

é,\

3

SJSU

Visit website 2 See all 7,297 employees on LinkedIin =

Home

226,366 alumni Start year | 1900 End year | 2019 v W h ere O | U m ni ”\/e

About

Search alumni by title, keyword or company Next )

\ v Where alumni work

Life Where they live 4+ Add Where they work 4+ Add

Jobs 209,617 | United States 3,202 | San Jose State University ’ W h _|_ | . |
151,389 | San Francisco Bay Area 2,025 | Cisco
[ ] [ ]
v What alumni studied

Alumni

6,679 | Sacramento, California Area 1,005 | Google ® Messaging

Consider reaching out fo anyone
whose career interests you for an
& informational interview.




Extra credit

Addifional features and guidance
to help you advance your career

1.

Gain in-demand skills
with LinkedIn Learning

Join groups

Privacy settings



Extra credit

Linkedm Learn Skills for In-Demand Jobs Search and Apply for Jobs Prepare for Interviews

o
4

Software developer Sales representative Project manager IT administrator

G . . d d k. ‘ ‘
Programming, storage, Negotiation, CRM, new business Program management, process Manage systems, subscriptions,
networking, security, and development, B2B, storytelling, improvement, project configuration, and identity;

deployment; HTML, CSS, SQL, social media. performance. Windows Server, Active Directory. V IS I'I' O p p e r-I-U n i-I-Y. I i n ked i n.com -|-O S -|-O r-I-

Javascript, Python.

8.5M+ openings 2.7TM+ openings 2M+ openings

developing your skills for free.

Start learning Start learning Start learning Start learning

 We've identified 10 jobs that have the
greatest number of job openings, steady
= - growth over the last 4 years, pay a livable
s | | s | | o smomess | | oo ot wage, and require skills that can be learned

experience, data entry, CRM, SEO, marketing channels; Google Active Directory, computer visualization; Microsoft Excel, .
admin analysis. Analytics, Google Ads. hardware, Microsoft Windows SQL, Bl, Tableau. |
1.8M+ openings 860k+ job openings 360K+ openings

| | | » Learning paths feach skills for in-demand
: : : g jobs including project manager, digital
markefter, sales representative and more!




&

Linked ) Learn Skills for In-Demand Jobs  Search and Apply for Jobs  Prepare for Interviews

Master critical soft skills and learn the latest

virtual collaboration tools

Master critical soft skills
Set yourself apart by honing critical soft skills, from
building emotional intelligence to effective listening and

the ability to persuade.

Explore courses

Learn the latest virtual collaboration tools

Thanks to digital transformation, we're all collaborating in new
and exciting ways, from shared docs and slides to remote work.

Explore courses

Extra credit

Gain in-demand skills
with LinkedIn Learning

Visit opportunity.linkedin.com to start

developing you

r skills for free.

We've also unlocked learning paths relevant to

every professiono

, Including:

« Master cri
e Learn the
tools

lcal soft skills
latest virtual collaboration



Extra credit

Linked [} Learn Skills for In-Demand Jobs  Search and Apply for Jobs  Prepare for Interviews

Gain in-demand skills
with LinkedIn Learning

Visit opportunity.linkedin.com to start
developing your skills for free.

Prepare for the interview with
these resources

Once you’ve landed the interview, we want to help you
ace it. Here are courses, interactive tools, and common
Q&A to ensure you do.

We've also unlocked learning paths relevant to
Here are 2 free LinkedIn Learning courses to help you shine on-screen every professiondl, including:

* Inferview prep: video interview tips &
digital body language

* Inferview practice for the top 26
behavioral interview questions




$15,000 Scholarship - Apply today to CGU's Online Masters in Marketing Analytics for Summer 2019! Ad ---

Showing 6,557 results

Opportunity
starts with
your profile

Public Relations and Communications Professionals
297,388 members

YDOrE Corporate Communications
& 136,897 members

Brand & Communications Management
105,936 members

Linked [f}] Coaches

Unified Communications
55,112 members

E
z
=y

Employee Communications, Engagement, and Experience
39,875 members

Corporate Communications Network
39,523 members

2%
C

Extra credit

Join groups

Find and join groups of professionals
to give and get career help and
resources by filtering for "Groups”
using the search bar.

Consider joining groups for:

« Professionals in your industry

« Alumni of your school or
fraining program



Privacy settings

Click the “Me" icon at the top of
your Linkedln homepage.

In the dropdown menu, select
“Settings & Privacy” to begin
mManaging your preferences.

For example, you can:

« Change the language you
use on LinkedIn

v Change your password

v Conftrol your notification
preferences

Extra credit

@
Account Privacy Ads Communications
| Login and security Login and security
Site preferences
Email addresses Change

Subscriptions and payments ]
Add or remove email addresses on your account

Partners and services
Phone numbers Change

Accoun t managemen t - S
& Add a phone number in case you have trouble signing in

Change password Change

Choose a unique password to protect your account

Where you’re signed in Change

See your active sessions, and sign out if you'd like

Two-step verification

Activate this feature for enhanced account security Off

Site preferences

Language

Select the language you use on LinkedIn English

Autoplay videos

Choose if you want videos to autoplay on your browser

Showing profile photos



Linked{}) Coaches




1hank you
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